Al / ML V|gt
Digital Big Data
Management Platform

2022.Q2

16360" M6
ttttttttt /\& Big Data Analytics & Al based Data Management Platform The DMP Company to Trust

2022.TG360 Properties and Confidential. All Rights Reserved




LY Z|CH 29| 2|2L|0|HE ERst
Big Data & Al 7|8t 4581 DMPLE &S 2=

“
N The DMP Company to Trust
. ‘ =

The Digital Bigdata Management Platform Provider

TG360°

technologies

S F NT-
am—

22 TSNS S

S L T




Change Our Market Message

Digital Bigdata Management Platform

We are

Digital Bigdata Management Platform Provider

-----------------------------------------------------------------------------------------------------------



Mission

JN2HARZ L ]2 G|0|E A& 102l DMPE 0|50 Ci2t& el EME 5t
Insight &2 A, A&7 |2l Q! M3 0Z28 2+=0| 7158t Digital Marketing Z2FQ]
InnovationE 7} 5104, Digital Data 7|2t2| 11 ZHAL ALY CHH2HO
7|o5t= A

The DMP Company to Trust

Vision

No. 1 2l4|O0|8 &M & QI=A|= 7|8t
=79 Data Management Platform Provider



01 Company Introduction

CONTENTS




Abo u t TG 3 60 Company Introduction

TG360 B 3= AL HIG|0|E| Y Al 7|3e] HAIE Glo|E| S0 20| Data-Tech 27|

[ =

S|AE TG360 Technologies (FAIZ|A} E|2|360 E|A=2Z|A)
28 20164 12
=A} MEA| AL EHFZtZ 110 ZEL|R| &d 202 +82) 02-6077-9900, www.tg360tech.com

A+ 37T L/ 75/ 24 28T, IHAY /ORI A 79) / HHO|E 2F 308 = (22|At 5&529)

SEALAL 12} EZFAL: STI2A}/ Series A : L1ZA}/ Series B IR 21812 (https://youtu.be/4jwakKKIkIk)
APE/MH|A - HIG|0|E] & Al 7|8F £ Digital Big Data Management Platform A& (SaaS 7|8 Open Platform)
Q|FG|0|&{2f S2t0|HE H|AIE Q& G|O|E{e| ZAgt 24 2 Data Licensing A&
d

- Look-A-LikeE S¢t FAtZH YA Tl Target C{A|E OHA|E HE ME|A A1
- L2 CI|O|EtZEE MH|AE S5t Al SSHE 35 AMY




CO m pa ny H iStO ry Company Introduction

16.12 &, ‘199 =L /= DMP 7|8te| Data-Tech 7|¥2= AtYS A|2ISH0], &2 7(7H DMP A 71 2 LOEAL HOEAL KE8E, N281& SOl
=LY 2|Z9| DMP Mef & -TL" HER S alist FYTHS|AF QLT
- LE4IA} DMP 31 Site Category Data Licensing |2 - LA-SAl DMP Data Licensing 2| 2¥ - FY21 Cfsigl=} Ojo|Ef CHA 4K HER)
- KOHA|ALRE MEH X5 4|2 -2\ AEHLUEG|0] BlG[08 22 ChA - SILH7I= A| &AL Data Platform 22k 2
“ ” AAI‘
- OMIAF Molecule 7|2 2020 4R Awards” - - LGCNS 222 MOU /
- WIHM DMP Molecule AF2 A2k & Data Licensing A|2F AOLIAIOIE AlQIGIOIEH ELEL 5104
. EH'"'E-EHO' HﬁlEllolE-l EHAl' “2019 4IR AWardSn /\AI- —_ I‘E}“ I—}“I:I 1' I I"I'—" == MOU
SZI=/HZHT|E DMP Molecule A H|2F - Series B 1st Round £A17-4]
- Global 1] DSPAFR! TTD(The Trade Desk)At2t
2L DMP 7|tte] ORIE! Data Licensing A2k - HAtE2F DMP Molecule AFE A - ROIHAIZ DMP Al Data Licensing |2}
- LY ZECHSHALRL DMP 71t 24 MOU |12 - 0= Microsoft Global Startup Program M - SA™ Data Licensing A|2F
-H 22 A DMP Masterplan £% 1A &l 22tA} - Microsoft Korea Startup Program CHAF 13| M -KZ81E DEAI DMP &MY &3
= — LHz|= = A
- 0|= Forrester Research Asia-Pacific 4> DMPA} A4 - DR E SAT|Y 7S HAALG A|ZEE (=H2|= =815 DMP 7SAHR)
2bA| &IG|0le 2 M

AMEHAL Molecule A|ef 2022
-7t Go|E{ =24 THA| 23 & MY (CHRHLI-E1H T
- Data Voucher £2¢%| 52

- Global 22| DSPAR! O|= MediaMath2t DMP 7|Eto]

- F= Pitch@Palace HIZ{ Z2ICHS] 24A O}7{1E! Data Licensing 7|2 -N=8 AEA DMP =AY £F

- 84|08 22 ChE FAt2 MY - L2 A} DMP Data Licensing 7| 2¥ - K282 DMP 2% Custom Data Licensing 7|2}
st EE - KAi™ Data Driven Marketing Data Licensing #|2¥
- Molecule v1.0 Prototype ZA| - H7}= PPLC Cross Marketing Data Licensing 2| 2¥



}_IIE al %I-I_Ilﬂ__E_II- - }_IIE Company Introduction

CHEO|A} (CEO)
A I OIS et

(Management Service Team) (Marketing Strategy)

Strategy Business Division Data Strategy Division DMP Technical Division

Data Driven Data Open Data Data Data Data Open Technical Platform Platform
Marketing Market Strategy Engineering Governance Market TFT Strategy Development  Operation

Presales

=U 2|t 22| B0[E{(3PB) 752 S8 Lal2|S e S /LS 2Iet 2712| RADE 2 =4 Digital Marketing 1AICH
ANS 7HEer 2|109| 7|33 713 WE71=0| HOE{0f 7[ghst M2 MB|A SSHE 2RSS BYRI0| TS0{UL ASUICEH




Business Area

o3

Company Introduction

SEEER PN

* Business §F=
DMP 7|8t Molecule
Analytics AMH|A

1. Customer /2H|2} 2M

2. Audience Segment 24/

3. On-Site Ad Server

et
DASHING DIVA

WS
||||||| Py e

@LGCNS

[ Hyundai Capital |

?+] SettleBank

INNOCEAN

1. Data Licensing

Digital & Data NP
Consulting A{H|2A Data LicensingAt|A

1. Digital Transformation
2. White-Label Service
3. Data & Platform Partnership

Consulting
EXE TP Es

2. Data Consulting
3. DMP Strategy Consulting
Smilegate’
@LGCNS o
ECC s sued

4, Private DMP Consulting
e

CELE IR sune
kotra
t

DASHING DIVA
(O theTradeDesk

INNOCEAN
KBE2818

NH=S28 WS KBE281&

(Fiundai Card ) loplat Quetc




E'LHQI %1 7 I' Company Introduction

202149 F S5 Fa ofstalz o|o|E| CHY 4 AP Top10 DMP 3|At M (O|= Forrester Research)
3 Strong
AF ;ﬂ;;”fﬁiflﬁﬁ“’iﬁ‘fﬂm.m,m.n =
*I o 4 Go Deeper o
Clio|Ef &t ~ .

g
oL

W
rk
ra
Jp
2
r
4m
m
=)
N
re
<
v
>
3
Q
o
J<
fn]
=)
m
4
=
>
4>
0

Ak Microsoft Global Start-Up Program %

AR PeislEE 0IE TIME Qé o‘ o Y6360, oI 43 20t 42 YA
@HE@ 400 EEEE
“:'MAQ et Teamf




- . .
E-LH QI Oo|=g|= Ol EQ-I Company Introduction
e O™™/ X/
23l 24334 pEE resr :
4.:?/-':' sssssss :, ;. :u,‘;,, .‘ hm AL
2021.12 HHEMY L5t = jojef CiAf -
S “ON MIRSE 018 JIYE"
4R Award 2IC{0|E 22 T4 2020 4IR AWARDS
202111 A0 Jeemad : RS
202108 S5y TG360 Unified ID (App/Web) .| s SEVPEE
: -l -0 A4 E529S | M R s
r0s0 1130 | BFRUFIIT KOLAS) | TG360 ClOlE B3 At o1Z
A EEE=EERTE ISO/IEC 25024:2015 ‘
G vuvimenQ) ave Q) 24w
2020.04.03 0|= MicroSoft Global Startup Program A4 i (Pp——— ]
0|= MediaMath .
2020.01.20 (M7 29| DSP AD) Global DMP Partnership
0|= The Trade Desk . -
233 i
2019.12.20 (M7 1] DSP A Global DMP Partnership ol S | &1 nvnens
2019.12.16 E5% OlHA 22| A|AE QI 7 Hi EF= T i ~
a]
20190730 | = Fo”esffr Research AP Top 10 DMP Company
2019.06.21 222 9|3 DMP Platform Molecule #{2# R e s
. BIG|0|E &8 x|z M
201 90514 oo:'% PItCh@Pa|ace B -” | -I = Dataz_lplatform HZ“E = O Bsuw &m"“".m SRS '.
() KOREAN INTELLECTUAL PROPEIETY 0SRICE A
mely BETY
2019.05.30 SR 7HI| EF 3| B2 7| H 2Rl A

TG3602 & =2 DMP ME|A 52 2E517| fIa =U-2| B7t & BE ASS eSotn, LYt £518 2230 ASLIC




02 Digital Market Trend

CONTENTS




Data Driven Digital Marketing - EcoSystemO|s}i Digital Market Trend

Ad network
Ad

exchange
Demand

Side Platform SSP

Supply
SidePlatform

o
DMP e 9
MARKETER — Encere - el | PUBLISHER CONSUMER
' . Management ’
Platform
B
Roll>
3 Party

Mediaplex Data
ictela Supplie

DG




Business Model2| A%t

Digital Market Trend

- Digital 7|g222| 2=

Q

25l DMP &2 T2

B/ CAE 7|8 7|EEL E3/

HICHH 20| ST} & CHst Al B30
tf2st7| sl BigDataZ!

Digital InnovationS2} &74 £t

1% SAI2 A2 EloLt, HRsta
S 15 PartyE[0|El 2t 213(0f
BAE 4 9/t YRbojEle] #Ro2
2240] chet insightS =& 5H=clo) 57

2|2 S5E =z =87 HE2| U=
9]C018 ++= & T XY Innovation
A T2HEZ RISHSIFOLE

—_ L — —1—= [=3
484 Bits =E5HA| &€

2019| TiCkAt LRI 7]7|12 283
20) L 2EMHAZ HE5H= AIZOf
712 2|Alo| Q3T 22101 Ato|

D M SO Clo[EE &S0
Chobst AHIAZ A28 TR0 B

o

£t

(=]

oI-—|- |




CDP vs DMP

Digital Market Trend
Beyond Digital
n Innovation & Big Data
CDP S 122 History Ol3fiet 2zl AlXFO| =l * .. CDPe}CiZ2{O2 DMPE HQAE N BE
2|£2{Q! InteractionS E5}0] 2|&2{9l DMP A132] =2}

Aot 5
EAE FAGIL 2d5k= A

h20]| 2HRIAIEHZE (Personally Identifiable
Information, Pll) Of] 2k35] o]

CebA, THEs £|0RU= Crefet S/ ES

25t EXMOo2 Qo|n|5t Clekst Gl Ta|2
20t LI 2| CIATHEO|H S22 4= US

SIRIGH HQIAlS e CiEso 20N . OI= Sla HolAlE AT} Ofl HojlM 5i8 3
JHolE 2 2250 0|2 0l83HC|x|2 2n HIAIE AZ(ADID, IDFA, 27| )2} CDPS}O)
T JjEt 2302 ALREIS S 27

A== SEZY L= A MSS B L Targeting

7|9 S| C2|EHO| SHAMS 22517 Q5iM = 7|0+% | 2R3t Q= 1st Party Datalt 28510] 22121 Ato| Cikst =S
mpotst 4~ Q1= Q|2 H|0|Ef (3rd Party Data) A £410| T4




Digital Marketing Platform2| xj732| 4! Xig}

= 1! Digital Market Trend
i 12 Insight 2=
On / Offl Lainsight ==, ] )
n“/ st pa,:; Q Data-Drive Marketing & Al 3st=
%ﬂ
On / Offline -, 25 88, o4, dEs5t0
(25t Party) % oS Audience 3EE
g5t | et B H0[E Als

3t Party %

7|82l C|A|Y 2HHof| 2A5t= H|AIE G|O|E{et 2|2 HIAH HIO|EHE £ / 25 / 88 / 24 / ME5I0 M= 112 Ho|(Audience) &
InsightE 2+=23510] 2&t6t D200 AH| Targetingsh=s E8tate| ZciZo2 Uiy

1}




CDP vs Private DMP vs Public DMP Digitel Merket Trend

* CDP/ Private DMP/ Independent DMP (Public DMP) Position 2]

Glo]E] 7|
MH|2A

cop Private DMP

-1t PartyDigital Data -1st PartyData+

L& CRM Data 2nd Party Data E&7t&

-ArA|| 44k Data

AHA| =2 Data DMP 7|tk AlFAMH|A 2l

A7 B U A

DataZ|%t I:|-%|=o|- oj7|E! M2

2nd Party Data Independent DMP /

DA} H|E Data Public DMP

-3rd Party Data +
PrivateDMPZ¢g &4

=




CONTENTS 03 AI/ML 7|t Digital Bigdata Management Platform




Al/ML 7|8t Digital Bigdata Management Platform

About Molecule

{ of
o1o}
FAQ10t?
7)
Molecule DMPE 7|Ute 2 1178 Ol A H|2}o| C|2|&d SHEHE
BME £ Q= S22 MOLCE
7|92 7|0| B8t LIS ¢|0|E{2} MoleculeO| 256t 2| 5G|0|E{S DT 5t
D240 TSt QIAIO|ES EE&0IAH L 7Y A S Tt Bl K|t 5422
28t 4 UBUCH Molecule THtEl QIAO|ES EHE3(O:
FO OFA|E ZAm|elo| &ggt 4~ /S LI
uL|ct,

MoleculeE &

SE7|€l E= 01" M E
cloud SaaS 7|tle| @E SHE
Shg8h= A HE2E AA| 0T AL

2l SEDF 2HAIQI0| Al S 4~ Q=

Molecule2
H & 0| 11} customization 10| 71I;‘*%
St QUEERHOZ XA f 2

2517 A1S
2 ZRAYLT




Sca I a b I e D i g ita I B i g Data AI/ML 7|Et Digital Bigdata Management Platform

- Ul 20§ #22| DMPL|2 C|O|E] E& -DMPHIC|O[E] Zgf & 22| 7= Ew

- DigitalDatas=3! 7|23 ER - H|AIH Digita IData?|8t ML / AIZ12|S 7= EF

@ 3PBeoiszg sem a2 BB A AP
O OO ook 2aie= st aazt 42 G CO|E] A{2|7|= ==

% 250TB+q s Nyt Look-alike =zzo= =

Smalol 1A (1) HSCHolE] Q) LA TiotsI0! 7107 9 21

{&’3 40M+ 2o st sig %B ID Pairin 7 'H2=
CIFSHH|AIY id 1l QLA 15}

Profiling HIO|E| 2

J
U
0
HOIl
N .0

2L 2|cf #29| 2|2 H|0|§E 215t Digital Data 43, Digital 2/ £ H|0|&{ ZEt, Digital Marketing A3t S 7| 9|
Digital Transformation Eco-ProcessE A&




Molecule Platform Process

Al/ML 7|8t Digital Bigdata Management Platform

« TG3602| Molecule2 2

1st Party / 31 Party

& Data Partners

RIF-EAH A H|0|g
(Demographics)

=24Q! SHEH G| O] E
(Online Behaviors)

2 I2fol SHEl H|O[E
(Offline Behaviors)

H0|E]

motal S5

- ID Pairing
- AjSHl0f| st H]A]

gz
- 21 A1 Riskoi| CHSHE A
22|

NE ﬂ

2tol el ciloje{et 2 XEefol

o?.'='

TCh5360/‘&

Al 7|
HlolE] 27k

- ML?|8t Classification 2!

Clustering %2l =&

—L =2

- Taxonomy &

Audience 2%

S GlO[EIE ZEE ST ZUS

“2u) 21c00) 2/218t01 £3F DMP

AH|pof| Cht

360° View
Insight =&
(o]
......... >
r||'||-|

Targeting

- 2t Al(Interests) Marketing

- Consumer Journey Targeting Ads

- 2|2 F0H 2| = (Recent

Intent of Purchase)

- Cross-Channel Attribution
Model (in- progress)




2' EZI')I EH EII 0 I E'I 9 I-E'" E_I 0:“ *I AI/ML 7|8t Digital Bigdata Management Platform

Online Behavior (Site Category) I/ 2ID(TG360H|4 % IDSync)0f AfO|E 2 (Referer URL, Online Behavior (App Category)
1,2000474 < ey

Domain), App | L U3 (AppID_IH7|2|H Y 5)S2
Cf|O|E{ S O§2SHA 7tEf| 12| SEf B2 RawSEHR FOHEHLICH
S CIO|E{E TG3602| 7|22 7HE| 2|3t 22 ML ||
24 2215 A g5t 5 H0|E|2 713510 MoleculeS S3H
Z1| St UELICE

DSPALE SdliA #11 &2 A| RTB(RealTimeBidding) 2

CL 5 . HSE(0f Q= HBUIE], HZAL B2, & S(ZLH0IA L0 #a L
o QLE/FS [ =R ER 20 AR T Aeish o] 22 SOl URLAEHE ;(T'm;a =5
224201 URLTL ReferSERS] CIO[EIZ HAI3H ARO|E 7le 02| e _
— ot ~ 3HQojsiA e Sel2 32 9L TG3602] 71202 A5 st — oAU
— OfRHAL - O R/HA ST : . - 243
- o{#YP/OfMIIEt OB : &3 - 2%y
T AR/FSA /AL | JEfOH™EE : - 2=
- oY eEe Lo : 22D -
: (ADID / IDFA / CookielD)
v v
Keyword Product Category Userinterests (2t A} il Offline Behavior .
(Search Keyword) (BHAY/OH A8 2 23 160017 gl 1900 :
2 10027 + a 4,00004 7} : :
. ©lAD :
oY  — as/mam D o T RBRoyssss
aH2| of 3t oj st : :
| — &t : - et :
© 24043l . .
LG o = 3 =
- o — OJSiA} . — EO5d .
Skt o HEIY/AE T 7420 e . B52= :
23 L oyena /015 : L 2oy :
I — oL /OIIEr E0jL| :
HEE 2 /ReE It . :
— O{AR|/SAI/HA : — 2HZO{HAL .
Mo CEEETELES : ° :
T - — oy e — :
Eito} ol AZH 0|2~ : :
S o . :
SEl : :
=2 o =2 M . N .
SAo| £330l HEC|0[ElE J|uo= * @323 OfflineBehavior CIO|EH= :
TG360 2h3| U2 S Safl R42 ZAAIS cete do ool 32X S3 £330 e,
=RYUCL 0|5 TG3600|AM 27t8 U 24 22|12 S35

AlZstn AU

7|9 E EM, 2etel/eOel 2y dF (o - =Y )

gol
0g
il
Bl
Jx




=
S X2k Al/ML 7|8t Digital Bigdata Management Platform
=20 L.
CDP Ci|O|E{2} 2| R H|0|&E A5t 2 240] ChSt insightS
g2 — Cross-Selling , Upselling , O|EFEtz| 242k

1t Data
L= CDF

& A

3 Data
TG360 Molecule

Data Management Platform (DMP)E Saf

TG360 Molecule HIO|E{E

ot D2t &
7121 Audience SegmentZ THetsH04 ’“ZH-T'J
MM Q2| M2f

= S5t F]

=X=)

1t Data
L{= CDF

& A

3 Data
TG360 Molecule




=F Al/ML 7|8t Digital Bigdata Management Platform

0
m
ot
2>
10
1o
4T
i
[=]
i
Mjnu
|.‘.’l'
ofo
QIL-
Il
u
— =
rx

5 Overlap result
Audience P

Audience list

Create audience

My Data i

My pixel a

My upload

Function 7

Audience overlap
Create lookalike &

Audience effect
F== 711,008

Campaign * Y= 194,672

Campaign list

13,008



Al/ML 7|8t Digital Bigdata Management Platform

- O

Audience & M27]

EVEgnEg ey




St= X{H 2 E5} Clokst B 7|t Digital B
App 2"0 %IEE %OI‘ I:I' Ol‘ = AI/ML 7|8t Digital Bigdata Management Platform

Audience £HM|5 2]




Ap p st S %l E = %OI‘ EI‘ Ol‘ = Al/ML 7|8t Digital Bigdata Management Platform

[ I e o
: Ak
Audience 2 M2 2]
KBE® LEPSH MAGE o HTFPOHA PO~

676,816

1584 o
] 0y
h I ] B foym
" 20264 L13% ® &
- ¥
S1% » B oy ci 410%
= APPLICATION




SIE MHE E3} Clokst B A SV
App o) OEE %OI' EI‘ Ol' - AI/ML 7|8t Digital Bigdata Management Platform

@ Audience overlap

Select audienece
]

0

0




SIE MHE E3} Clokst B A SV
App o) OEE %OI' EI‘ Ol' - AI/ML 7|8t Digital Bigdata Management Platform

B} 200 syt pgnus 1,419,360

PUEY 1,379,312

B 200 sv egzus n ) guss 839,056




CONTENTS

04 Executive Summary




Digital Marketing Game Change Executive Summary

Traditional Digital Marketing
Agency 22 HAl o A|Z tiz}

SEOMOICI0IH 4l S| T STHSE <t

‘Hjo|E{ 7|8t Z3 OHHE Agency M7 HMAHEAM

Game Change

Data-Driven Digital Marketing

22 SBO0IEI0IH 5T 018 O8A 13,8 S A9 X o|9je]
A=l
Ol 2ot BEo| MY TE YRE YAS AN ¥ gl0] RCez H3xA




Data 9—' %R*c;l 3"_1!' EH Executive Summary

Datal| SR |

My Data At 5 283 Data Dam At SO Z QI8 CDP 2! CHeFet H|O|E £ 2HE 3 715610] CHFe AH|A
DMP T Z<0j|A| Data Driven Digital ZHE AR} =6t AlFALR RS0 CHst
Marketing®| =2 2t >0 =l

Data o} AM{H|A E2E o] Zet Hrjf

Data Monetization l ‘/ . ¥y

Service ¥ Contents PlatformAle}e] Zet
TG360

technologies A

“Opportunity”

Data Driven In-House Lab AJCH &2j Data Is Key

AH|A S FZARLC0[E] SEF AR Zets Stt
ME A|EHAA

SMB £ ¢/t Data Platform 712 Ze

Digital 2tH2| Change ' Market Change l

Data 7|2t2| In-House Lab 22 Hst= nZHALS| SLH,
Agency A|Ee| ¥zt Bl Digital MEHA|2| Hzt of|




Business Value of DMP

Executive Summary

The Business Value of Data Management Platform o

DAZAO| M

“ Deliver the same message to CDP &
DMP & Digital Marketing ”

EfZIOIA| | chest
“H|0|E{ 22t 7t8 HIZS 20|21
¥ DMPE &8~

EMEM9| InsightS 35t Of|A|R |§
Digital Marketing & AdsOl| =

mO
o
_>d
_\:l_

7| g2l CDPO|A|X|2t Digital Marketing
A2 E S5t

Q|=H|0|E} BI=S 2|5t H|ZTYAI DMP £

_

HI2CHH| 227t YO{2|= Data SHECH=
DMPE=QS S5t H0|8f 24 L 1st Party
Data®| S&0| 223

HAIRHO| O[] BB 2H|

“ Create a positive organizational
Culture for DMP adoption ”

3rd Party Datag 2% 4 = FA
OwnershipA &

9ICIOJEIS SBY 4 Ut URH 22




End of Doc

St ¥ N - \L‘ N
3 a— s < 2
i

v
S|AHE: (—?—)TG,365*Te€h‘n0%gg,/-_ - FANSEEA ZET HEIZIZ 110 HE2R| LY 205 (RSt FHE 1# £
Hst 02-6077-9900 . ™= s 29]: marketing@tg360tech.com. «. . ” ST|0JA] : wwwwv td360tech.cm

:.



mailto:marketing@tg360tech.com
http://www.tg360tech.com/

	슬라이드 번호 1
	슬라이드 번호 2
	슬라이드 번호 3
	슬라이드 번호 4
	슬라이드 번호 5
	슬라이드 번호 6
	슬라이드 번호 7
	슬라이드 번호 8
	슬라이드 번호 9
	슬라이드 번호 10
	슬라이드 번호 11
	슬라이드 번호 12
	슬라이드 번호 13
	슬라이드 번호 14
	슬라이드 번호 15
	슬라이드 번호 16
	슬라이드 번호 17
	슬라이드 번호 18
	슬라이드 번호 19
	슬라이드 번호 20
	슬라이드 번호 21
	슬라이드 번호 22
	슬라이드 번호 23
	슬라이드 번호 24
	슬라이드 번호 25
	슬라이드 번호 26
	슬라이드 번호 27
	슬라이드 번호 28
	슬라이드 번호 29
	슬라이드 번호 30
	슬라이드 번호 31
	슬라이드 번호 32
	슬라이드 번호 33
	슬라이드 번호 34

